
+

1

Reformation TAM and 
Segmentation Insights

A deep dive into the the market size and segments of Reformation’s 
prospective customers
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Brand Equity Analysis:
All Prospective Customers
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The most important attributes for considering a brand are providing apparel that suits 
the customer and makes them feel confident. 

Apparel for people like me has the 
most positive net effect on purchase 
and consideration

Although import for consideration, 
apparel that boosts confidence does 
not lead to more purchases

Value is very important when it comes to purchasing, 
but less for considering a brand
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Ref is rated about average across the four most important attributes associated with 
considering a brand
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Compared to its competitors, 
Ref is seen as a leader in 
commitment to sustainability 
and apparel for special 
occasions 

Prospective customers worry that 
clothing from Ref may not be a great 
value nor easy to care for
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Ref has some room for 
improvement on attributes 
that are modestly associated 
with consideration and 
purchase shares

Ref is lagging behind its competitors in terms 
of attributes most associated with purchasing

Ref’s worse rated attribute, 
apparel that is easy to care for, 
does not have a strong influence 
on consideration or purchase
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Contact
Email: team@gradientmetrics.com 

Visit us at www.gradientmetrics.com 

Get information rich. Subscribe to Trendlines, our free, 
bimonthly newsletter full of data-driven insights.
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