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Project Rhapsody Goals

1. Prototype

field testing

2.

persuading 
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Bottom Line Up Front

Religious values
increase

+
increase

+

 Common Sense
decrease

+
decrease 
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National Voter Segments Toward Immigrants & Immigration 

Conservative 2 C2 Conservative 1 C1 Liberal 2 L2 Liberal 1 L1

Anti-immigrant
Pro-immigrant & 
border security

Pro-border security Pro-immigration

31% 13% 33% 23%
Beliefs:

Immigrants do NOT benefit 
the U.S., should be deported, 

and should invest in a 
border wall

Beliefs:
Immigrants benefit the U.S, 

but should increase 
deportations and invest in a 

border wall

Beliefs:
Immigrants benefit the U.S, 

we need robust border 
security but should NOT 

invest in a wall

Beliefs:
Immigrants benefit the U.S, 
should not be deported, and 

we do NOT need border 
security
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1 million Americans
three 

treatment groups

14 million impressions 

17,000 
voters

Project 
Rhapsody 
by the 
Numbers
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Meet Lynn
A middle-aged female 
teacher from Indiana 
sharing the Religious 
Values ad appealing to 
Christian morals & values

The Messengers and Message Frames

Meet Justin

Meet Roy

A middle-aged male 
veteran from Indiana 
sharing the Heart Strings 
ad appealing to humanity 
& community

An older male business 
owner from Kansas 
sharing the Common 
Sense ad appealing to 
efficiency & decency
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https://vimeo.com/387098724/ab590e172d
https://vimeo.com/387098724/ab590e172d
https://vimeo.com/387098757/9f2733217f
https://vimeo.com/387098757/9f2733217f
https://vimeo.com/387098739/2a4f58dd60
https://vimeo.com/387098739/2a4f58dd60
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Findings Snapshot

+ Religious Values
Common Sense

+ Religious Values

Common Sense

+ Heart Strings
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Pro-immigration sentiment increases by 4% when exposed to Religious-framed ads 
but has an equally large backlash effect from Common Sense-framed ads 

Religious 
Values 

Common Sense

*

*

Significant Effect*

August 2020   //    8



Rhapsody Results

Religious
Values

Common Sense 

Religious Values-framed ads perform best among non-Christian C1 voters, while 
Common Sense framing backfired among Christians

*

*

Significant Effect*
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Recommendations 

authentically 

 Religious Values  

avoid trivializing the issue of immigration 
through a common sense framing 
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